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The Under Armour Intersport showroom
in Heilbronn, near Stuttgart brings
product presentation and buyer
meetings into a cohesive architectural

setting.

Designed by Under Armour’ s in-
house team, with Danilo Fabozzi as lead
designer, the space is organised around
a sequence of numbered meeting
areas. Solid metallic panels alternate
with reflective vertical slats, defining
distinct spaces while maintaining visual

connections across the showroom.

Large numbers introduce a clear
graphic rhythm and help buyers identify
their meeting areas. Metallic surfaces,
concrete-effect finishes and dark
framing establish a restrained material
palette, punctuated by red-orange

seating.

Exposed ceiling services and linear
lighting reinforce the industrial
character. Repeated partitions create
depth and changing perspectives along
the circulation route, balancing the
openness of the showroom with the

smaller scale of individual meetings.
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Stanton Willilams’ completion of
new boarding houses for girls marks
an important moment in Winchester
College’ s 644-year history, and the
next stage In its move to coeducation,
which began in 2022 with the admission of
day girls into the sixth form. The houses
give them a place that is unmistakably
their own within the College, while
remaining firmly rooted in Winchester’ s
architectural tradition and educationa

ethos.

At Winchester, the boarding house is
much more than a place to sleep. It is a
home within the College—somewhere to
study, eat, relax, spend time with friends,
and continue the conversations that
extend learning beyond the classroom.
The two new girls’ houses are designed
to support that exchange, balancing
pastoral care with growing independence.
Belonging here is expressed not through
symbolic gestures or decoration, but
through the experience of inhabiting
the buildings: their scale, sequence of

spaces, and rhythms of everyday life.
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PLI s a conceptual branding and
packaging project for a light ice cream
brand inspired by the grace and elegance

of ballet.

The concept explores the connection
between the lightness of ice cream and
the fluidity of dance, translating this idea

into a refined yet playful visual identity.

The brand identity combines expressive
typography with a distinctive graphic mark
based on the Cyrillic letter “P,” the
first letter of the brand name in Russian.
Ilts shape evokes ballet pointe shoes,
connecting the brand’ s visual language

to its central inspiration.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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