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Founded in 2010 by Thai entrepreneur
Anupong ‘Pint’ Kuttikul, streetwear
brand CARNIVAL has since taken the
home market by storm, operating no less
than six standalone boutiques across
Bangkok, which all are a fixture in the
retail landscape of a young and savvy
demographic. The latest outpost to open,
situated at One Bangkok, a prestigious
mixed-use complex in the city’ s
Lumphini neighbourhood, offers the
company s fanbase an unprecedented
design-led shopping environment. The
interior design, created by Shanghai-
based architecture practice studio
profile, takes the brand’ s retail
operations to the next level, and it’ s
one that aims to reflect the diversity and
sophistication of merchandise, and the
richness of its community-driven events
became. Concepted as a ‘house’ -
or HAUS, in true CARNIVAL parlance
- a place where to indulge in products
of choice and where to connect with
kindred spirits, the expansive 1,301
sqm. (14,004 sq.ft.) retail space sees
a series of different ‘houses’ , and
each presenting a different section of

CARNIVAL ‘s extensive collection.
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The Shibuya shopping district in Tokyo
offers shoppers an ever-evolving retaill
landscape, and it’ s one that not only
excels In size, but also diversity. Add an
abundance of foot traffic to the equation,
andit’ s a preferred base for many a loca
and foreign premium brand to establish
itself here, including Birkenstock. The
Cologne-based footwear company has
raised its profile in this coveted shopping
zone with a brand new concept store.
The retail space measures 90 sgm. (969
sq.ft.) and is situated on the ground floor
of a ten-storey, newly bullt structure. The
interior design, created by Tokyo-based
architecture practice ATELIER WRITE,
takes cues from the brand’ s well-known
ergonomic footwear design mind you,
Birkenstock was founded in 1774 and
has playfully translated the materials,
forms, and patterns found in the footbed
into functional elements that shape the
space. A mesh display is inspired by the
distinctive pattern found on the sole of the

footbed, also dubbed the ‘bone pattern’
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The sauce category offers a wide range
of flavours, but most products still follow
the same basic logic: the taste is fixed
before the sauce reaches the table.
This becomes especially noticeable
during shared dinners, where individual
preferences can vary significantly. One
guest may want more spice, another may
prefer a milder flavour, while someone

else may avold certain herbs altogether.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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