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Designed for The Skincare Tools, a
premium Australian beauty technology
brand, this retail interior design project
translates the logic of professional
skincare into a physical environment.
Inspired by clinical treatment protocols,
the concept reimagines beauty retail as
a guided journey through four stages
— Cleanse & Prep, Activation, Sculpt
& Lift, and LED Therapy — combining
diagnosis, education, product testing,

and personalized recommendations.

An open circular layout creates intuitive
circulation and clear sightlines across
the space. Low display fixtures maintain
visual openness, while a central cash
desk anchors the plan. A freestanding
double-sided display presents products
with the precision of a jewellery
showcase, emphasizing each device
as an object of innovation rather than

conventional merchandise.
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As Creative Partners behind Cultsport
in Bangalore, STUDIOJ has curated a
retail experience that is simple, narrative,
experiential and allows consumers to shop

at ease.

Cultsport, the leading athletic apparels
brand, in collaboration with STUDIOJ,
has launched a new retall design identity

across offline and online spaces.

STUDIOJ? s Founder, Jenny Andrews,
shared insights Iinto the design
process, emphasizing the importance
of understanding consumer behavior
and brand ethos. By blending warmth,
genuineness and trust with the store’ s
spatial design, STUDIOJ has created an
inclusive and engaging environment for
customers. The design brief was to tailor
the space to the unigue preferences and
cultural nuances of Indian consumers,
reflecting Cultsport’ s values of

innovation, performance, and community.

Design highlights include a subtle
integration of Cultsport’ s neon color
palette for an energizing ambiance, with
light grey flooring, dark grey cellings, and
grey wooden fixtures as a sophisticated

backdrop.
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We developed the full brand identity,
including the logo, typography, illustration,

graphic elements, stickers and packaging.

Golf comes with a long history of tradition,
etiguette and heritage. Wild Goat brings
a different personality to the course. The
character, with sunglasses, golf cap and
plenty of attitude, became our way of
telling that story: a golfer who wants to
perform, but is also there to have a good

time.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.

Subordinate company Meticulous practice Professional team Brand results
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