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Forward Japanese fashion brand kolor
has had a presence at Shinsaibashi
PARCO in Osaka since the latter’ s
opening in 2020. Aligned with the
department store’ s major revamp, the
brand’ s shop-in-shop has relocated
to the second floor, featuring a new
interior design by DAIKEI MILLS, an
acclaimed architecture and interior
design practice based in Tokyo.
Although clean and understated, the
shop-in-shop setting embeds contrasting
fixtures and hanging racks by renowned
South Korean product designer Kwangho
Lee. These handcrafted elements,
marked by organic shapes and oozing
a certain warmth, add an interesting
visual layer, juxtaposing tension and
softness. This concept, reinterpreting
existing materials to transform them
into new value, very much resonates
with kolor’ s brand values. The new
kolor shop-in-shop stocks a selection of
men’ s and women’ s apparel pieces
in addition to an exclusive early release
of select pieces from the A/W2026
collection, alongside a series of limited-

edition items.
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Since the inauguration of its first store In
1971, Beymen has shaped the luxury retall
market in Turkey and continues to do so
to this very day, both in the homeland
and across the Middle East. Firmly rooted
at its home base of Istanbul, where it
manages Nno less than 36 department
stores and branded standalone boutigues
of luxury brands, the influential retailer
continues to see room for growth in this
bustling megalopolis of approx. 16 million
inhabitants. Steeped in history, the city
boasts a spectacular waterside location
with an abundance of llandmark locations
N a constant flux. In the latter category
falls Tersane, a historic industrial zone
which once housed the Ottoman imperial
arsenal. Situated in the Camiikebir
neighbourhood, the vast harbour-side plot
straddles the Golden Horn, and has been
redeveloped into a plush contemporary

residential, cultural shopping zone.

2026/07 BT

BktE| 19



== |_|_|®H:I; JEREMY S UEEs8iH A RS B 57

M @ NTHLY

VI %1l | Cake Social il 2 KX i W9l %
1x lf T R e

Cake Social 2— 1" EHERGRE, EhE
H. B S RGOEDN TS, 1% 5 R SR
ISR, B—RERE AN KLES R
£, B, BBXHNEBENN—FE
MBS AR

PR E T EE — ML AREIR R BT
B XABENmRTSR, @SS
m S WM S FRIsRE . FI8 BARTTIE
RNEET M, MEEBEIADNERE
ERSHNEESAE, UREEZTEEREN
Z P RABIED B

20 | Produced by JEREMY

Cake Social is a custom cake brand
created for birthdays, weaddings, and
celebrations of every kind. Built around
the idea that every cake should feel like
the centerpiece of an occasion, the brand
transforms moments of celebration into a
visual experience that extends beyond the

cake itself.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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