


e |_|_|® H :I; JEREMY S0ttt A RSB L T A
HI M @ NTHLY

| BE1E Preface

RAERK + 2 EREM R IR LR E R, TRKXAH] Mz
s
AFIE 2012 F 6702 2018 £ 3 A —H & 47 92 1, faik A F

(ERPI B RO PSNER ML B2 T 5%, ZHTREERIE
PR B R,

MK A T AW E e TR B IRE &6, ¥r—H A FlE Rk
B 4.0 iR B EORIET 8 BAT0E “RmIET FPRAm,

EEIPMK | ER=FUER

2019 FERBERFT B (MBI LR) (BEERZHRET)
Grow in learning Gain in sharing EFERIE,. TR, RIELERNE F&G, BATRRRRFER
RITIER S IR, =AY,

18 K F TR 4% 252 O 3 118 1 U ML R T LRI AT AL BT IR
NANR =,

]
CELTIN %é?;

2020.4 .13

TN

4 | Produced by JEREMY



2026/05 T

| CRECRARD MWE=

FEA: TONREPR AR E R A

| H 3 CONTENTS

hor: BRE D AT, FREIL BIEHE,
JFRE, fRIOKBIZE, ZIm BT A E XY

e
5 Tof 2026 INNODESIGN IRITAE 008
BIES: S
fl/pho——iA kK k 010
HE (HEEHER) i Fa S E R A
JESSICA 245 1RiL=E S ES . g o . . . -
N GRS TS s 8 s ARBELLSH, 014
EHIOT
STt | AMBUSH I} i it A el %3 016
W%t | XM Chawan Cabinet i 2% 018
| ASU1E] w1 A VI %l | Tenute Testarde W%t 020
D B HRAE
1 Ui — 022
BN (REKZH) LEEBEBUA £k — A J
# ik # Hat 024
| BBk if TRRA 026
400-666-8202
AT TRk 028

| BEARHRA
289884595@qq.com

EHhE| 7




== |_|_|® H :I:. JEREMY S U480 RS LT FEe
M @ NTHLY

iz

ci02sE & E &
INNEIDEEI

E
FIKBIFRRIT A

> BRI

+ =
FRI

m &l

INNODESIGN PRIZE 23R A% H K28 P 4 2 R0 A 47,
MRy BA — @ R4 8 R A BRI 0 ) 1 QI 5 1 38, 2022
4, % INNODESIGN PRIZE [ F#1# %+ KT 2w A9
INNODESIGN PRIZE & BRAIH BT KE, #HEFERELASIEHE
H. R GBE) SARibihs, wERIHEARS. BAR
KREBTRY, BARF ADI BiHEWEEE R, ASEEH
JiE At T R QL T RS, IS FHES) INNODESIGN
PRIZE ZR¥H M EEREW 1, [FIN K2 INNODESIGN PRIZE E
AXAZS, HEEKXEREZRZNES T, 25 KEBEHHLS
TSR T A%,

INNODESIGN PRIZE 2 BRAIH7 B 1 K FEIGALE A 1K I i 3L
it I, PA¥RiE7 INNODESIGN AIGC %10, et Ar AIGC
MR R AES A,

8 | Produced by JEREMY

2026/05 T

2026 4 4 A 15 H, #%+=J@ INNODESIGN PRIZE #[i] INNODESIGN AIGC £ BR1E & iF =R
EEE, ZE, ZBRA., P, PGP EEZANMXFEN GG, SERNESEITBERINIZTF
RPFEI 20K, HHRITERRFIK 22 EE 25 /p INNODESIGN PRIZE 7 4% % i1 |

b -0z l57) JEREMY NEWS

HTSL) T PR AR IRy VIST R

Bkt 9



ﬁ I_I_l® H :I:. JEREMY Z U4+ s R £ A

M @ NTHLY

D> Bl RN AR

REME—REHER

RERERNVERANHEEER, BF. K
TR R IR R TE B R R R U K, fRIKRIR
OB sE/NER TRERERT BRODEMN
WA, NEBEATIE T BN RS H A
L LRI TR BER RS, 2 EE
B INIER - 7 RESCHRIAA &, ik
HRERERER “HEEBRT, BBIEIEE
AT,

EETEEM

https://www.jeremycn.com/shows/1/306

10 |Produced by JEREMY

HRIEHiPE Strategy carding
B AT

BEE/NEDL “FAYEEMBE TR - BRI A
O, BT “EIRIMETT, #RIT0E” RRR
BUEHG, AR A, w7 AR =K
RO KB R, 5. 16, FF DUV S
= SI RS IRE R, 12 A SO MBS “A]
MACEAR

MAERBREENRE, &K, BATEASRME
HUTE T B aRE N £, FEBORBSEARE, B
WERL Y “RRR. RERT BT ARIE M, XITHE TR
BIRZINRENR, R#EHER, 550,
SRR R R AL RERL H s Y, ER I+

B RER, RARITUE RS IS TH 238 B B L

HEH K

2026/05 Bt

k| 11



ﬁ I_I_l® H :I:. JEREMY B8 s RS e LT EL

M @ NTHLY 2026/05 s

PRIt

fa ok 22 M B B /N E T INEER T RECME EvE L, f&RIA
N, FRIESZ R, AMUAEFENITE, B MR K
BT — ERRER B A R PO L E RN, REEid
PR ST RS, SRR ZERIRIE ST 5K,

12 | Produced by JEREMY k| 13



[E]

LIRS |

M @ NTHLY

e p® JEREMY B Uil itz RIS 47 FE
Elll]

s B h: 8 ARSI

T ARSCRE THEM, ERKEIREINE AU R E K Z IR :400-666-8202

HEBAPUR RS : ST BRIHNIREBE
L. HRUE

NART @ESEARE T ARKLLE O W B 5
A, EFRETTAIATR

L KREIGE . AMTRTEIR, AR B2 E T,
“HipSRET B AR,

R 2RISR, 551 KERITHN,
G B AaE. flEmIE LTk,
2. R

RTHBIN RS, PS5 LSRR 7] H
B, DimEk,. SRR,

L AR, RERKEANE,

R LSS EMEREZRE, AFRBRES
R LIREE S,

& SRR T, A ERE BT AR, #al
R Rk,

5. B EH AR

HE BRI bR e
3. LU A

BT KRR A, (NE O SHE(E
X, NS,

B AN E T3, U ae | A R A
Rt 51 R IEHEZER], M2 EIR,

&R AE S e RAEER B/ JE Bk,
4. NG U AR

PR G E bR, FEAREIR T IRE, BUEHE R
/1

L BARRZEL AT EH, RN BUHZI R,
Rl X 2051

FEMR LS E AR R B OR &L B E TR,

&R SRR ER BT EE. F2d,

BT BRMTHEWZEN, AT AFgk, TRARNA], 2L [ R,

6. G THe IR

RTHEWE, RkFaRFEHE, 25RRSDL, Bz LR

Q005 e B i X G 0 K ) Bk 2% K 25 MR AR

14 | Produced by JEREMY

2026/05 0T

k| 15



ﬁ I_I_l® H :I:. JEREMY Z U4+ s R £ A

M @ NTHLY

ST %it | AMBUSH Ib] iy s e s ¢t

T/ ARSCRE TEBW, KR RENF

— AT, INRERE S i AMBUSH &
fERIRLFAT PARCO B AR EE =M, W@
A, MO EIRH, IR T —RKAMEN
JEHRE, X4 N AMBUSH WORKSHOP
JE ST R, HIREBIRR P RS BN
THUA TAVAEZR B T 3R, XL R AL T 1% i
RS T B AR, AR RECEFN = H iR,
— R RBRIRE AR FE R R S8 7O E,
SEMAE, FHEEWHTHREmR, F0E
—MNEZHENHEEES, SRS E —RX
AL, HF EREBRARXD B, REN—4F
BN M AR 21 K AE AR 19 A BRI AR 2 (A1, T &
2 — MR A%,

16 | Produced by JEREMY

ZRUE IR R B K% AR :400-666-8202

Following an ephemeral presence at
Shinsaibashi PARCO department store
in Osaka one-and-a-half years ago, cult
jewellery and fashion brand AMBUSH
has returned with a permanent shop-
in-shop. Situated on the second floor,
the so-called AMBUSH WORKSHOP,
sees a homey setting interspersed
with elements of construction sites
and industrial frameworks that form
the very foundation of the brand’ s
design concept, such as timber textures
and khaki-coloured flooring. A large,
dark timber display table with a glass
top, brimming with jewellery pieces,
takes centre stage, and is flanked by a
matching sales counter, which partly
wraps around a support pillar with
recessed tiered shelving. Apparel pieces
are presented one one side wedged in
between floor-to-ceiling timber panels,
while directly opposite, in a recessed
nook. Adding a distinctly homey edge
to the retail setting is a design classic—
an LC4 chaise-longue by Le Corbusier.
The new AMBUSH WORKSHOP stocks
a selection of men’ s and women’ s
jewellery pieces, apparel items and

shoes.
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American artist Theaster Gates has
transformed a dedicated Prada Home
retail space in Milan into an earthen
sanctuary for his exhibition Chawan
Cabinet, dedicated to Japanese pottery.
Opened for Milan design week, the
exhibition brings together hundreds of
vessels and objects sculpted by Gates
along with a selection he has curated
from friends and mentors in Japan, where
he spent a formative year studying pottery
in the 1990s. Gates made or selected
everything from the floor to the wall
treatment in the space, adding personal
touches such as his own antigue cabinet
and a record player to unite the textures

of analogue sound and hand-formed clay.
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Tenute Testarde was born from a life
choice: to believe in the land and in its
most authentic identity. One family —
Sergio, Romina, and their daughters
Helena and Giorgia — produces
four wines, each reflecting a distinct
personality: the Iintense and bold
Montepulciano d’ Abruzzo, the lively and
radiant Cerasuolo, the fresh and linear
Pecorino, and the elegant, refined Pinot
Noir Ros é.

The entire visual system works as a
cohesive family. The design celebrates
the diversity of the wines and the estates
while maintaining a unified narrative:
rigor and sensitivity, nature and identity,
landscape and face merge into a clear

and distinctive visual balance.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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