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The Sparkasse - Cassa di Risparmio
ecosystem needed a different approach
to respond to the disconnection and
evolving expectations of younger

generations, like Gen Z and Gen Alpha.

The goal of DINN!, the Innovation
and Design firm involved, was to
design a new sub-brand and retail
formatexperience, SPARK. The project
moved beyond the traditional bank
“branch” to create a meaningful way
to engage and retain these strategic

audiences.

Spark is not a branch, but a disruptive
physical and digital ecosystem that
bridges traditional banking and younger
generations: a space for aggregation,

collaboration, and personal growth.
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Founded in 2017 by S o Paulo-
based designer Marina Dalgalarrondo,
womenswear brand O has carved a
name for itself in Brazil ‘s fast-evolving
fashion landscape with quirky silhoueties
that emphasise creativity and redefine
female shapes by blurring the lines
between fashion and visual arts. Taking
its operations to a new level, O has
recently inaugurated a new retall space
and workshop in Pinheiros, a downtown
area that has become increasingly
fashionable, and gentrified as such, In
the past few years. The company has
secured a lofty 90 sgm. (969 sqg.ft.) unit
at LAPI, short for Largo de Pinheiros,
an urban redevelopment project which
encompasses a block of low-rise buildings
which aims to be the area’ s new hub for

shopping, dining out and cultural events.

2026/02 IEETEE

BktE| 19



== |_|_|®H :I:. JEREMY S U480 RS LT FEe
el M @ NTHLY

VI %t | B Solario Byijh ik skt

I/ ARCEM R E T EHE, SRR R A R B ER RPKE R 1400-666-8202

Solario @ =1 eI ERBmGE, €54
BBERXIEERFTFEN. BERISHANF A
T e XK IE R B/ND R ERIR
i, EFE®, TIeEME—MNmmHE
Mg, EPBERERTREIRNA

Bz R 2Rz, EEKHR
EXZ=HRHEERES, AMNBEEZRHRP,
X—IBSESTERORMEL (SPF) F4&
WU mAEIF . B MEilsaE —H
SEBRNER, HEXRBEKR T XHEE
IFENENX=NAEe —AFRTHNRS
EEIR AU IEFEIF,

20 | Produced by JEREMY

SOLUTION

The core metaphor of the project is the
movement of the sun. As It rises higher
in the sky, stronger protection becomes
necessary. This idea is translated into the
product line through different SPF levels.
Each stick features an exotic fragrance
and a color paletie inspired by the sky
at the moment when the sun reaches
a specific position — from soft morning

tones to intense midday hues.

A holographic coating is applied to the
packaging surface to reflect light at
different angles, recreating the natural
glare of sunlight and referencing the vivid

visual atmosphere of Brazil.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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