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Oslo no longer is a backwater among the
Nordic capitals when it comes to luxury
shopping, and the recent opening of a
standalone Prada store bears witness to
this new stature. Situated in the heart
of the city, the Milan-based fashion
house has secured two floors on the
premises of a historic four-storey, late
19th-century building by architect
Kristian Biong, rubbing shoulders with
the boutiques of a number of peers from
fashion’ s upper echelon. In fact, Prada
has inaugurated two adjacent retail
spaces, with one dedicated exclusively
to shoes, making it quite unique in
Prada ‘s expansive retail universe. The
interior design, created by Prada ‘s
in-house design team in the Lombard
capital, sees all of the brand’ s
signature design codes, such as walls
dipped in minty green, black-and-
white checkered marble flooring, and
obviously, matching furniture pieces in
velvet in a matching hue. The new Prada
store carries men’ s and women’ s
apparel, accessories, bags, small leather

goods, and yes, the full range of shoes.
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Kebaba is a late-night Berlin-inspired
d ner spot in Shanghai, blending fresh
chicken, crisp vegetables, and bold
sauces with the energy of street culture
and club nights. Instead of becoming
another kebab stall, the branad set out to
build a destination—one that channels
Berlin’ s after-nours spirit while staying
rooted in Shanghai’s street vitality. “Disco
D ner” captures this mix: fast food
In a setting that feels social, vivid, and

memorable.

The design begins with a clear gesture:
turning the interior into a moving “disco
ball.” Mirrored stainless-steel mosaics
cover walls and floors, scattering light and
amplifying motion, creating a dynamic,

day-to-night atmosphere.

The spatial sequence reflects two
rhythms—efficient and playful. At the
entrance, the open counter and visible
kitchen merge street immediacy with a
sense of arrival. A mirrored kitchen box
at the center introduces calm precision,
suggesting that street food can have a
refined core. Toward the back, softer
lighting and relaxed seating form a zone
for lingering, gathering, or late-night DJ

use.
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Auteéentico Corajillo is a delicious and
sophisticated cocktail crafted from a
blend of espresso, citrus ligueur, and
herbal extracts. Thanks to its packaging
design, It can be prepared in the simplest
way possible, creating a memorable
experience at the very moment of

preparation.

Conceptually, Auténtico Corajillo is
a tribute to Mexican gastronomy and
mixology, elevating a local classic 1o an
international benchmark. The identity is

founded on three guiding pillars:
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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