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While China was previously hailed
as the biggest luxury market on the
planet by 2030, current prospects are
downright bleak, and many a high-end
brand is scaling down retail operations
in the country. In stark contrast, a
number of shopping destinations in the
Far East, such as Singapore, Bangkok,
Seoul and even Manila and Jakarta,
have raised their profiles, flaunting
a slew of alluring new store openings
in the upper segment. That said, it” s
in the South Korean capital where
retail developments have significantly
accelerated in the past year, and to such
an extent, that local store openings
often gain global media attention. The
house of Hermes is pitching in with a
relocated and expanded shop-in-shop on
the gilded premises of The Galleria, one
of Seoul ‘s leading luxury department

stores.
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Women’ s fashion brand YOU WANNA
resonates well with a young on-trend
demographic, and already operates
Six standalone stores across Moscow.
However, the brand, founded in 2008
by siblings Yulia Yeliseyeva and Nigina
Bernshtam, continues to see room
for growth, adding a seventh outpost
N the city. Situated on the premises
of Tsvetnoy, one of the city’ s leading
department stores, the YOU WANNA
shop-in-shop occupies a 58 sgm. (624
sq.ft.) unit on the fourth floor and features
an interior design by local architecture
practice Sinitsa Buro. The circular setting
revolves around a comfy seating area at
Ifs core, comprising a semi-circular sofa
crafted from lacquered timber and velvet
upholstering, surrounded by columns clad
in matching fabric which integrate garment
display rails. A custom-designed bar
structure, made of veneered MDF and
brushed steel, demarcates the shop-in-
shop’ s outer ring while also serving as a
focal point and adds a social, experiential
element to the shopping experience.
Despite constraints, the YOU WANNA
shop-in-shop achieves a distinctive
aesthetic which sets It apart from its

surroundings.
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Sundra Hill is a modern natural deodorant
brand designed by Studio One Eighty.
Inspired by ingredients that range from
fruits to plant bases, the brand pairs
clean formulas with bold, design-forward
packaging. Each deodorant is wrapped in
vivid color-blocked packaging, coordinated
to match its unigue scent profile, creating
a system that feels both intuitive and

expressive.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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