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The Si design project, located in
Zurich, is Versace's terminal image
Si design. Following Capri holdings's
acquisition of Versace in 2018, the retail
business of this Italian luxury brand
has accelerated worldwide. Recently,
the richest brand in fashion has opened
a new boutique on banhof street,

Zurich's most famous shopping artery.

The store covers an area of 204 square
meters. It's on two floors of a huge
building in the late 19th century.
Medusa's shiny gold statue, logo logo
of the brand, facade and shop window

are carved with diamond shape.

The Si design's precious Eucalyptus
flooring works with painted walls and
a ceiling with dynamic graphics. Shelf
props include counters and display
cabinets made of Namibian marble,
glass and polished gold metal. The
women's footwear part of the Si design
on the ground floor is set in blue
marble, with blue carpet and sofa,

which is eye-catching.

2021/04 s

Versace's new boutique was created with
the highest sustainability standards in
mind, from the choice of materials to
the flexibility and management of the
store. The first floor is the storage place
for women's clothing, shoes, handbags
and small leather goods, while the

basement is dedicated to men's goods.
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The Si design project is located in
Florianopolis, Brazil. The Si design is
inspired by Roman historical elements.
When customers purchase products
or services, they should choose
during storytelling, demonstration and
production. The overall space of shop
design is mainly warm color, mainly selling

women's clothing.
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Brand differentiation positioning is a magic
weapon for new brands to stand out.
Terminal stores are not only places to sell
products or services, but also windows for
brand and customer dialogue, and media
for brand differentiation value output.
Therefore, store design Is an important
part of brand marketing value chain.
In this paper, Wuhan Jianmi Xiaobian
shares the design of sailin clinic to talk
about how the store design reflects
the brand differentiation positioning.
In our traditional impression, as a public
service field, medical institutions are
often decorated in white, which gives
people the feeling that most of them are
simple and clean, but rarely reflect the
humanistic care. The value orientation of
sallin clinic subverts our cognition of the
lack of humanistic care for public medica
institutions. We re position the medical
clinic, taking customer experience as the
core, giving customers meticulous care
and warm and comfortable experience, so

as to reduce customer anxiety.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed.jeremy is accomplished by
prehension the core of the brand,
to promote the value-added of the
corporation by initiative design ideas.
and are devoted to the area such
as clothing, shoes, bags, food and
beverage , building materials, cosmetic
and consumer goods and so on, we are
proficient in brand planning, terminal Sl
system design, visual identity design and
so on. Our tenet is @ design the perfect
brand imagine with low cost. And are
favorite to tailor-made visualize imagine
of the corporation. Let Jeremy to design
for you , arm your brand with powerful

engine and let it jump out .
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