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The Si design project is located in Seoul,
South Korea. For the new hairdressing
salon GN hair brand, the design mainly
regards it as a space for customers to
feel happy, while providing enough
working space for hairdressers in
the limited space. Therefore, a very
clear design language is needed to

attract customers and passers-by.
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There are several regions in Colombia
that are very suitable for planting high-
quality cocoa. Kakao was born as a local
enterprise, aiming to make use of this
kind of chocolate and combine it with the
local original ecology, so as to provide rich
and unigue flavors and experiences for
interested chocolate lovers. Therefore,
the packaging part of VI design positions
chocolate as a series of eye-catching
products, and consumers will want to try

them one by one.
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Simple I1s the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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